
Rachel Dawson 
Culture By Design 
June 6, 2012 

Media Analysis Project 

 When our first class outing involved the task of getting lost in the crazy, 

unfamiliar organized chaos that is Camden Market, I was overwhelmed and unsure of the 

overall goal and purpose. The stalls and shops were loud and crowded and often were 

stressful, so I started focusing less on the items being sold and more on the environment 

around me. It was when I started doing this that I noticed a poster high up on the wall 

outside of some stalls, mounted and surrounded by neon lights, as a sort of simple 

statement. 

1 

This sign was one I had never seen before, 

and I placed it under the category of our 

assignment as such. With the reference to 

“Britons,” I assume it could also be something 

found in London, but I would think it would also 

apply to a broader range of people than just 

Londoners. 

When I saw the man with a finger pointed 

directly at me, the viewer, my first expectation 

was that it would be Uncle Sam, as that is the image with the same description that I have 

seen a hundred times over in my lifetime as an American citizen2. I had seen the image, 
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selected the male figure as the main focus, and I was now trying to perceive the meaning 

of the overall visual and make sense of it, since it didn’t fit the context I had expected at 

first glance3. 

Obviously, this poster was a form of propaganda that seemed to date back to an 

earlier time period in British culture. As I have researched this design, I have come to 

more fully understand the meaning, and it entails more than any meaning my brain 

created upon just seeing the poster on the walls of the market. 

This poster shows Lord Kitchener, a British military leader who was the British 

Secretary of State for War in World War I, recruiting people to join their country’s 

army4. It was created by Alfred Leete in 1914, and the American version used for both 

world wars soon followed as a direct result of the success of Leete’s design in recruiting 

British soldiers5. Kitchener is known for organizing armies on “an unprecedented scale” 

(BBC, 2012), which is why his face is the one depicted on the famous propaganda posters 

from the time of the war. 

The reason why I chose this poster as my object from the whole Camden Safari 

outing was because of the “platypus moment” I encountered when I first noticed it. When 

it wasn’t Uncle Sam’s face staring back at me, but instead a man in uniform that was 

unfamiliar to me, with slogans that weren’t typically American at all, I didn’t know what 

to make of what I was seeing. I instantly wanted to know if this poster was a knock-off of 

the American version I was more familiar with, or if it was the other way around, which I 
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rightly assumed it was. I wanted to know why it was still on display, especially in the 

middle of this market, where it didn’t seem to fit it all. The fact that it was framed in neon 

lighting was even more strange, as it was a total contrast to the more retro, vintage feel of 

the poster in its coloring and wording and therefore didn’t seem to connect. 

Many other things we listed as “only found in London” or “things I had never 

seen before” were commonplace items still, such as fashion designs or fish pedicures or 

Big Ben and red double-decker buses on t-shirts. This poster stood out to me because it 

seemed to have much more of a significance, both historically and culturally, to the area 

of the world in which I was in. In the craziness of salespeople shoving their products in 

my face and trying to bargain with me on prices, I appreciated the subtlety of the poster 

just being displayed above it all where I doubt many people even notice it. 

From when I first saw this poster, I knew it had historical significance, it had a 

societal connection, and I’m sure, to many, personal stories full of a range of emotions 

associated with the meaning of the design6.   It wasn’t just a unique visual, but it was a 

design with meaning, and one that matters, and in that, it was distinctly London and now 

something that I will recognize and fully understand when I see it. 
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